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Universal Music Bites the Hand that Feeds It
Boca Raton, FL - April 12, 2005 -                When the Swept Away TV teenagers first heard about the Universal Music plan to charge websites and on demand tv programs for airing their music videos, they were sure that the new plan did not include them.  After all, they did not have the music videos available on their site for download, nor did they receive any kind of revenue from airing the music videos along with the interviews on their show.  After receiving 2 letters from the legal counsel for Universal Music, they found out otherwise.
             Swept Away Tv is a not for profit project dreamed up in 2000 by sisters Jaime and Amanda Rich who were then 15 and 18 years old.  They got together a group of teenagers, many from at-risk family situations, who were interested in becoming the next Katie Couric or Carson Daly.  Three years ago, their brother Zach took the show over when his sisters went to law school and film school at the University of Miami.  Not wanting to do all the work himself, Zach recruited kids from all over Florida to help produce the 30 minute weekly teen music show.

        In 2002, student director Jeff Hendler helped put together a series of high school press conferences, held with artist's touring in the area.  Teens came from all over Florida, driving 8 hours or more to participate.  Their goal was to get their favorite artists in school newspapers and video programs so that the artist could build their fan base.  The press conferences were a huge success.  They featured artists Sum41, Andrew WK, Something Corporate, Yellowcard, The Alkaline Trio and the Exies.

           The first letter from Universal Music Group changed all that.  The first letter threatened that if they did not stop using Universal Music videos on their website and on on-demand television, that the teens would face fines and legal action.  When Zach's mother called the Universal office handling the matter, she found that the person in charge wasn't even sure which artists on the Swept Away site belonged to Universal Music.  Nancy Rich said, "I felt sure that since the kids didn't use the whole video but cut it up and put it between segments of the interviews that Universal was not going to prosecute them."

            The latest Universal letter of April 8th, spelled out a fine of $150,000 for each occurrence noted by the Universal legal counsel.  After another phone conversation, this time with the offices of Russell Frackman, the legal counsel for Universal Music, Nancy Rich found another problem that Universal Music had with their website.  On the video page of the Swept Away Tv website, the kids had posted clips from interviews and performances that they had covered for the show.  All of the interviews and performances were arranged by the Universal publicity departments, and the artist's representatives, and dated back to 2001.

             Zach Rich, host, said, "They objected to home video that my sister shot at an interview with Dashboard Confessional back in 2001 when he (Chris Carrabba) wasn't even on their label.  They said, "Take this stuff down" which was confirmed by another message from Wendy Nussbaum, Senior Director of Business Development Universal Music Group.  We couldn't believe it.  Those videos are not music videos in the sense that we felt their letters were referring to."

                The teens understandably are angry with Universal Music for failing for failing to recognize the value in their contributions.   They've spent the past 5 years promoting Universal artists to the teen community nationwide, without making a dime for their efforts.  "We started this program for the love of the music, Amanda Rich, 21, said, “it's the new, young artists who will suffer because no one wants to take the chance that they are going to get sued by Universal.  Fan sites get prosecuted too."      
                "Universal Music has spent millions promoting their recordings," said Zach Rich, 18, “      " Music videos are like commercials for CDs and we all know that teens aren't going to pay to watch commercials."
                Swept Away TV is a not for profit 501c3 organization formed to mentor and provide career training for teenagers interested in the media fields.  Formed in 2000, the program boasts more than 900 graduates who still keep in contact with the program.  5 seasons of the show have aired with a total of 145 episodes filmed.  Some of the artists interviewed over the past 5 years include: Maroon5, Sum 41, John Mayer, Jason Mraz, Slayer, The Black Eyed Peas, Avril Lavigne, Good Charlotte, Something Corporate and Papa Roach.  The show airs nationally on Varsity TV, through Comcast on Demand and on myvtv.com.  The show also airs in 50 additional markets on a variety of commercial, public educational, and community TV stations.  The website is located at www.sweptawaytv.com. 
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